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Release Notes

FROM THE COMPANY MAKING MARKETERS POWERFUL.

Date: Oct 29, 2025

Version 2.4.8

Summary

This release improves team management, ad insights, and connector
reliability. Highlights include bulk user invites, enhanced Meta and
Google Ads panels, updated data source overviews, and optimizations for

Salesforce, YouGov, and company uploads, plus key bug fixes.

New Features

SALESFORCE CONNECTOR

We’ve officially released the Salesforce connector, allowing users to pull
CRM data directly into Adaly.

e Access key insights on accounts, opportunities, and leads
e Query custom fields unique to your Salesforce setup
e Combine CRM data with other sources for a complete view of performance

e Enjoy faster, more reliable data syncing

You can find the Salesforce connector in the Connector Marketplace under

Advertising and Marketing Analytics to get started.

Feature Enhancements

BULK USER INVITES

You can now invite multiple users at once from the Teams page.

e Add users to your company or directly to brand workspaces by typing or
pasting multiple email addresses.

e Simplifies team setup and onboarding, no more adding members one by one.

META ADS & GOOGLE ADS SIDE PANEL
+ RELIABILITY IMPROVEMENTS

A new side panel now surfaces insights from selected advertising accounts,

providing:

e Key metrics and suggested queries to guide next steps
e Improved data reliability across Meta Ads and Google Ads, ensuring that

Adaly reflects the most up-to-date and credible insights available

v) -
. X
N\ Google Ads
< 5
Key Metrics
Impressions, Clicks, Ctr (Click-through rate), Average_cpc (Average cost per click),
Average_cpm (Average cost per 1000 impressions), Cost_micros (Total cost in
ion (CPA - C uisition),
), Con ost
v
ion_share,
_score (Quality Score)
Suggested Queries
Anabel Aram
What are my impression trends over the last month?
< ID: 8951056500 | Active
How do conversion rates vary by geographic region?
ome back Adam
- ‘ w ':3 C a What are my top performing campaigns?
What can | hel ith foday? oo
ar ca e p you Wi o ay ° ID: 1703103097 | Active
Anabel Aram
How are legacy retailers responding to digital-first competitors? X :
gacy P g g P ID: 8951056500 Active CAMPAIGN ACTIVITY
How does user sentiment differ between Twitter and Reddit? o & Smart;, ® Dynamc, @ Non Brended (OLD).
Credii Vorsi @ Video Conversions - 2020-07-01, ® AMG - Credit Versio BOF,
Which industries are showing the fastest post-pandemic recovery? redit Versio

® AMG - Credit Versio - TOF, @ Video Skippable - 2020-09-01,

D: 1703103097 | Active
C Mix it up L ® AMG - Branded Exact Match, ® AMG - Credit Versio BOF #2,
® AMG - BOF, ® AMG- New TOF (Test), ® AMG - Device Test,
® AMG- Device level CPA target, ® TOF - Profile Page Conversions,

@ Anabel Aram % @ Credit Versio x +
‘ ® Teaching Videos, ® Coaching Videos,
| @CGoogleAds | What are the impressions for each campaign? © AMG- Credit Versio - Branded Long-fail/BMM, ® Channel Placements,
/P ® AMG - Dynamic, @ Increase Your Credit Score,
O ® AMG - Discovery Campaign, ® AMG - Display Custom (Infent),
® BOF (Max Conversions Experiment), ® AMG - Blog Content,
® BMM Long-Tail Branded Max Con., ® New Max Conversions Split,
©® AMG - YouTube Ads - Video Placements,

AMG - YouTube Ads - Video Sequence - Coaching Videos - Custom Infent
@) Anabel Aram () Credit Versio % + L

‘ @CGoogleAds | What are the impressions for each campaign? ® AMG - YouTube Ads - Keyword Targeting,
® AMG - BOF - Max Conversions,

O ©® AMG - YouTube Ads - Video Placements - Drive Conversions,

Bug Fixes

e Fixed broken Delete Shelves functionality
e Resolved Integrations page display bug

e Fixed delete member function in Teams Page

And that’s it for now!
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