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Release Notes

FROM THE COMPANY MAKING MARKETERS POWERFUL.

Date: Nov 5, 2025

Version 2.4.9

Summary

This release introduces the new Shopify Connector-bringing store data,
visualizations, and insights directly into Adaly—alongside major UI
polish, improved right-side panels and Shelves, smoother onboarding, and

general performance and reliability fixes.

New Features

SHOPIFY CONNECTOR

Connect your Shopify store using your Shop name and API key to unlock

power ful storefront insights.
What this means:
e Adaly now surfaces transaction, traffic, and consumer behaviour data

through interactive visualizations and detailed data tables

e analyze sales performance, product trends, and campaign impact in one view.
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have spent the most money over their entire purchase history. Here are the top customers by
total amount spent:
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Shopify Table 1
1. Elmer Stroman - Total spent: $6,468.94

2. Reginald Morar - Total spent: $5,179.38
3. Nicola Johnston - Toial spent: $4,213.99
4. Adrienne White - Total spent: $3,832.97
5. Pedro Ullrich - Total spent: $3,199.95
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These customers represent the highest lifefime value based on their total spending. Focusing
on these customers for loyalty programs or personalized marketing could be beneficial to
! - ~ maintain and potentially increase their engagement and spending with your store.

Improvements & Bug Fixes

e Enhanced GWI metadata for richer audience insights
e Visualization and file viewing improvements
e Updated right-side panel experience with smoother query suggestions
e Shelves enhancements including delete and multi-select options
e Fixed scrolling on Integration Discovery page
e Added Delete Shelf button for easier content management
e Improved onboarding tours with new feature flags
e Refined dropdown and checkbox UI for consistency
e Resolved Salesforce data source and member management bugs

e Minor UI and backend performance fixes

And that’s it for now!
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